
ENTERPRISE  
AND MARKETING

www.ocr.org.uk/cambridgenationals

CAMBRIDGE NATIONALS

Exemplar Candidate Work

R065 Summer 2019 series
Version 1

J819

http://www.ocr.org.uk/cambridgenationals


Unit R065 Exemplar Candidate WorkOCR Level 1/2 Cambridge Nationals in Enterprise and Marketing

2 © OCR 2019

Contents
Introduction	 3

LO1 – Be able to identify the customer profile for a business challenge	 4

LO1 Part 1 and Part 2 (Exemplar 1)	 5

LO1 Part 1 (Exemplar 2)	 8

LO1 Part 2 (Exemplar 3)	 12

LO2 Part 1 and Part 2 (Exemplar 4)	 13

LO2 – Be able to complete market research to aid decisions relating to a business challenge	 23

LO2 Part 1 and Part 2 (Exemplar 5)	 24

LO3 – Be able to develop a design proposal for a business challenge	 44

LO3 Part 1 and Part 2 (Exemplar 6)	 45

LO3 Part 1 and Part 2 (Exemplar 7)	 50

LO4 – Be able to review whether a business proposal is viable	 63

LO4 Part 1 and Part 2 (Exemplar 8)	 64

LO4 Part 1 and Part 2 (Exemplar 9)	 72



Unit R065 Exemplar Candidate WorkOCR Level 1/2 Cambridge Nationals in Enterprise and Marketing

3 © OCR 2019

Introduction
These exemplar answers have been chosen from the 
summer 2019 examination series. 

OCR is open to a wide variety of approaches and all 
answers are considered on their merits. These exemplars, 
therefore, should not be seen as the only way to answer 
questions but they do illustrate how the mark scheme has 
been applied. 

Please always refer to the specification https://www.
ocr.org.uk/Images/338513-specification.pdf for full 
details of the assessment for this qualification. These 
exemplar answers should also be read in conjunction 
with the sample assessment materials and the June 2019 
Examiners’ report or Report to Centres available from 
Interchange https://interchange.ocr.org.uk/.

The question paper, mark scheme and any resource 
booklet(s) will be available on the OCR website from 
summer 2020. Until then, they are available on OCR 
Interchange (school exams officers will have a login for 
this and are able to set up teachers with specific logins – 
see the following link for further information http://www.
ocr.org.uk/administration/support-and-tools/interchange/
managing-user-accounts/). 

It is important to note that approaches to question 
setting and marking will remain consistent. At the same 
time OCR reviews all its qualifications annually and may 
make small adjustments to improve the performance of 
its assessments. We will let you know of any substantive 
changes.

https://www.ocr.org.uk/Images/338513-specification.pdf
https://www.ocr.org.uk/Images/338513-specification.pdf
https://interchange.ocr.org.uk/
http://www.ocr.org.uk/administration/support-and-tools/interchange/managing-user-accounts/
http://www.ocr.org.uk/administration/support-and-tools/interchange/managing-user-accounts/
http://www.ocr.org.uk/administration/support-and-tools/interchange/managing-user-accounts/
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LO1 – Be able to identify the customer 
profile for a business challenge
Creative – please add this title page to R065_exemplar_v2 before page 4 
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LO1 Part 1 and Part 2
Exemplar 1	 LO1 Part 1 MB2 4 marks, LO1 Part 2 MB3 5 marks 
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Examiner commentary
Part 1 – Comprehensive explanations of market segmentation. Benefits of market segmentation show reasoned understanding and 
not thorough. Some of the limitations show a slight misinterpretation regarding the purpose of market segmentation. Best fit mark 
top of MB2. 

Part 2 – Describes in detail features of a specific customer profile. The links to the business challenge should have been developed in 
more detail for full marks. 
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LO1 Part 1
Exemplar 2	 LO1 Part 1 MB3 6 marks
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 Examiner commentary
LO1 Part 1 – The candidate provides a comprehensive explanation of market segmentation techniques. The benefits are integrated 
into the explanations.
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LO1 Part 2
Exemplar 3	 LO1 Part 2 MB2 4 marks

 

Examiner commentary
The candidate describes some features of a specific customer profile and applies this knowledge to the requirement of the business 
challenge. More details are needed for MB3. 
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LO2 Part 1 and Part 2
Exemplar 4	 LO2 Part 1 MB3 5 marks, LO2 Part 2 MB2 8 marks 
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Examiner commentary
LO2 Part 1 – The candidate describes and demonstrates a good understanding of the importance of market research. The 
descriptions include a range of research methods that have been included under the headings ‘Primary’ and ‘Secondary’ (MB2). 
The descriptions of the advantages and disadvantages of each selected method just meet MB3. The sampling methods are 
comprehensively explained. The selected method is explained to show a thorough understanding (MB3). Overall a low mark in MB3 
was awarded as best fit. 

LO2 Part 2 – In Part 1 the candidate states that they are going to complete a questionnaire, focus group and internet research. 
They have been awarded marks in Part 1 for the advantages and disadvantages of these methods. We are looking for evidence 
that they have created these market research tools. The secondary research evidence shows pictures of hats, but no evidence of 
a market research tool created (e.g.: data collection sheet). There is evidence that a questionnaire was created as the questions 
have been included in the analysis. There is no evidence of a focus group. The candidate thoroughly analyses the results from their 
questionnaire (MB3) but as only one research tool has been created the response is limited to MB2. 
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LO2 – Be able to complete market research 
to aid decisions relating to a business 
challenge

Creative – please add this title page to R065_exemplar_v2 before page 22 
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LO2 Part 1 and Part 2
Exemplar 5	 LO2 Part 1 MB3 5 marks, LO2 Part 2 MB2 7 marks
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Examiner commentary
LO2 Part 1 – Using bullet points throughout is not recommended as a way to reach MB3 as it does not encourage candidates to 
write detailed explanations to show a thorough understanding. However, this candidate does just reach MB3 overall. The candidate 
demonstrates a thorough understanding of all the theory needed by the number of methods of market research they have 
described and the number of sampling methods. 

LO2 Part 2 – The candidate has created a questionnaire and focus group questions for their market research tools. They stated in Part 
1 that they were going to complete competitor research. There was no analysis of their findings only a statement that it was done. 
The candidate effectively reviews the results for MB2 but a thorough analysis is needed to reach MB3. 
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LO3 – Be able to develop a design 
proposal for a business challenge
Creative – please add this title page to R065_exemplar_v2 before page 42 

 

LO3 – Be able to develop a design proposal for a business challenge 

 

 

 
 

  



Unit R065 Exemplar Candidate WorkOCR Level 1/2 Cambridge Nationals in Enterprise and Marketing

45 © OCR 2019

LO3 Part 1 and Part 2
Exemplar 6	 LO3 Part 1 MB2 3 marks, LO3 Part 2 MB1 2 marks
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Examiner commentary
LO3 Part 1 – The candidate generates three product design ideas and explains the strengths and weaknesses. Although the 
explanations are brief it is more than ‘briefly identifies’ (MB1). There are some links to the customer profile. The chosen design is 
drafted and partly related to the market research outcomes. Overall meets the criteria for MB2. 

LO3 Part 2 – Basic self-assessment and feedback from others is summarised. The candidate outlines the modifications. There are 
limited reasons for choosing the final design – included with the modifications. 

This candidate could have been given their work back by the teacher for improvements. The teacher could suggest improvements 
based on the wording of the mark scheme. For example: ‘You need to describe your modifications’ ‘You need to clearly explain your 
reasons for choosing your final design’. 
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LO3 Part 1 and Part 2
Exemplar 7	 LO3 Part 1 MB3 5 marks, LO3 Part 2 MB2 4 marks
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Examiner commentary
LO3 Part 1 – The candidate has used a summary of their research findings and a mood board to help them generate product design 
ideas. SCAMPER has also been used. The strengths and weaknesses are justified and there are links to the customer profile (MB3). The 
final design is appropriate and related to the market research findings, but this could have been more detailed (MB2). Overall a mark 
at the bottom of MB3 was awarded as best fit. 

LO3 Part 2 – A sound self-assessment is produced. The candidate chose to produce a questionnaire and conduct a focus group to 
gain feedback. This feedback is effectively summarised (MB3). Appropriate modifications are carried out, but the explanations could 
have been more detailed to reach MB3. The reasons for choosing the final design are provided (MB1). Overall a mark at the top of 
MB2 is best fit. 
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LO4 – Be able to review whether a 
business proposal is viable
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LO4 Part 1 and Part 2
Exemplar 8	 LO4 Part 1 MB3 8 marks, LO4 Part 2 MB3 9 marks
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Examiner commentary
LO4 Part 1 – The candidate identifies the fixed and all relevant variable costs and accurately calculates the total variable costs per 
unit. This is an identification task but completing this accurately gives the candidate MB3 for the first point in Part 1.  A wholly 
appropriate pricing strategy has been selected with a thoroughly reasoned selling price given (MB3). The candidate misinterprets 
the scenario when predicting the number of sales – suggesting that Progress Ahead is a new business. For this reason, MB2 was 
given for this point. They then accurately calculate predicted total costs and total profit. A good mark in MB3 is awarded overall. 

LO4 Part 2 –A thorough understanding of breakeven is demonstrated. There was no need to draw the breakeven chart as well as 
completing the formula. The candidate effectively analyses the impact of a change in price. The risk factors described are those 
correctly linked to producing a new product (see specification) and not health and safety risks.  The candidate fully evaluates the 
financial viability of their business proposal. 
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LO4 Part 1 and Part 2
Exemplar 9	 LO4 Part 1 MB2 6 marks, LO4 Part 2 MB2 5 marks
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Examiner commentary
LO4 Part 1 – The canidadate identifies the fixed and all relevant variable costs and accurately calculates the total variable costs per 
unit. This is an identification task but completing this accurately gives the candidate MB3 for the first point in Part 1.  Appropriate 
pricing strategy selected. The selling priced is partly reasoned. The predicted number of units sold is partly reasoned. The total cost 
and profit calculations are accurate. This candidate is borderline MB2/3. The mark awarded was the top of MB2 as throughout, the 
reasoning was MB2.

LO4 Part 2 – The candidate shows sound understanding of break even with accurate calculations. The impact of a change in price is 
explained. There is limited understanding of the risks involved (MB1) with producing a new product. The candidate partly evaluates 
the financial viability. Overall MB2 was awared as best fit. 
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